
WWW.CHAMBEROFECOCOMMERCE.COM 

Eco Commerce Review
Innovation Center for Eco Design (ICED) Opens Nominations 
for 2014 Eco Designer of the Year Awards

September 1, 2013, ICED, Atlanta --- 
The ‘2014 Eco Design Challenge’ is 
open to projects that help raise 
awareness for Slow Fashion and Healthy 
Lifestyle. 

ICED today  opened nominations for its 
2014 Eco Designer of  the Year Award. 
The Award offers access to advice, 
marketing,  financial support and critical 
contacts to an individual or a group, or 
small enterprise working in the field of 
fashion. The prize is awarded to an 
innovation or project that shows 
outstanding promise in improving 
awareness of  Slow Fashion and 
enhancing the lives of  people through 
Eco Innovation. 

The challenge goes beyond ICED’s own 
efforts  to educate designers and 
consumers about the value of  Eco 
Innovat ion, by  encourag ing and 
rewarding the most innovative examples 
of Eco Design in action.

To ensure long-term success, the ‘Eco 
Design Challenge’ is supported by 
ICED’s  commitment over a period of 
2014-17 to assist the winning Designers’ 
projects or innovation. Applicants can 
either self-nominate or be nominated by 
others who are familiar with their work.

The commitment and the recognition of 
the Designers gain momentum in 
promotion and sales and allow them to 
explore opportunities for expanding to 
global market. 

ICED has open nominations for the 2014 
Award w i th in the f ramework o f 
international Eco Commerce business 
community. This important global event 
brings to the fore some of  the important 
business challenges that the recognition 
plays a part in international marketplace. 
Finalists  will be selected from applicants 
across continents.

The finalists will be awarded for 
EcoRunway.com LIfestyle show series - 
a market-based approach to increasing 
sales of  Eco-Inspired Collections through 
an international Eco Commerce network 
of  small to large size enterprises and 
entrepreneurs, who provide advice while 
promoting and selling products and 
services to high-end luxury consumers. 

ICED is us ing the ‘Eco Des ign 
Challenge’ campaign to recruit, inspire, 
educate, and train additional designers - 
providing them with access to actionable 
knowledge, training, contacts, market 
information and funding - as well as 
developing and strengthening access to 
Eco Fashion. 

With this support, the ICED aims to 
generate new jobs especially  for small 
businesses, benefiting urban and rural 
communities and households, across the 
planet.  The ‘Eco Design Challenge’ will 
benefit  the fashion industry, offered an 
insight and workforce training to 
prospective applicants, students and 
industry professionals.

The concept of  ‘Eco Design Challenge 
Award’ is something that both non-profits 
and for-profits can identify  with. The 
financial investment and the recognition 
of  the Award will help Slow Fashion gain 
momentum and and allow designers and 
companies explore opportunities for 
expanding collections and markets. If  a 
designer or a group has Eco-Inspired 
Innovation or Project that meets the 
Award criteria, we strongly  encourage 
them to apply.

Innovation Center for Eco Design (ICED) 

The Eco Designer of  the Year Award 
2014 is selected by  the ICED’s Advisory 
Board, an independent panel of 
recognized experts in fashion, eco 
innovation, nutrition, health,  finance, 
technology,  marketing, and business 
strategy. 

Whi le appl icants may  be based 
anywhere in the world, their initiative 
must be implemented in the United 
States first and backed by  a sustainable 
design,  business model, and able to 
achieve large scale success in global 
marketplace. The nomination period 
closes on October 15, 2013, for 2014 
nominations. The recipients will be 
announced in 2014.  

We Invite you to join us! Become a co-
host  or event  sponsor in your region! 
read more

Contact: Publisher@EcoRunway.com 
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A Call to Eco Fashion Challenge (EFC) 2014

September 1, 2013, Atlanta, ECR 
- - - Welcome to Eco Design 
Challenge 2014 (EDC), to share, 
learn and see how Eco Innovation, 
D e s i g n , E n t e r t a i n m e n t a n d 
Business come to life through Eco 
Commerce. Explore the global 
community of Designers and their 
collections, products, and ideas 
powered by Eco Commerce 
Exchange (ECE), and be sure to 
get involved. 

We invite you to Co-Host Eco  
Fashion Competition (EFC) in 
Your Region!

Why You May Want to Co-Host: 

• Play  a vital role in promoting 
Eco Fashion from your region to 
committed buyers worldwide.

• Share innovation and expertise 
from your region with Eco 
Inspired audiences.

• Help create awareness and Eco 
Innovation competency.

• Expand your reach to global 
market through EcoRunway.com 

• Join our international network of 
commi t ted Eco Commerce 
professionals  & organizations. 

• Connect  with other leaders and 
learners around the planet.

• Learn from other experts. 
• *Opportunity  to join EcoRunway 

Show Series 2014-17. 

How it Works

The EFC platform is built around an 
extended international network of 
experts in Eco Design, Finance, 
Bus iness Management , and 
Entertainment. Every region is 
operated autonomously, planned 
and executed by the co-host and 
Innovation Center for Eco Design 
(ICED) and EcoRunway.com team 
in Atlanta and New York.

ICED and EcoRunway.com provide 
ongoing support to each co-host 
throughout the planning process, 
advice on content creation, best 
practices, facilitating connections, 
casting, coaching, talking point 
drafting, event moderation, post-
production & PR, media, and more. 

What it Takes

Co-hosting a successful Eco 
Fashion Challenge in your region is 
easy to execute because we do 
most of the work for you. It requires 
some commitment of your time. As 
a co-host, you are responsible for: 

• Reaching out and inv i t ing 
Designers in your region to join 
the Eco Fashion competition. 

• Choosing a suitable date to 
launch your EFC showcase.

• Promoting the EFC to your local  
contacts.

• Sourcing sponsorships. 

Application

Contact us. We will follow up  with 
you and coordinate a phone call. 
We would love to hear from you! 
Application deadline: October 15, 
2013. 

Learn More 

EcoRunway.com

EcoRunway Show Series - now in 
production!

Contact

Publisher@EcoRunway.com

*Limited number of qualified 
partners, exclusive invitation-only.  
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